Chocolate Cheese
3% 3%

Biscuit
20%
Gum
19%

Candy
55%

Head Office in Bangkok, two plants - Ladkrabang and Khon Kaen
Employee: approx. 1,000
#1 market share in Candy in Thailand, with Halls as No.1 brand
#1 market share in Gum in Thailand, with Dentyne as No.1 brand
Ladkrabang plant is the biggest gum and candy plant in AMEA
Khon Kaen plant, producing Tang powdered beverage, is the first site in
Mondelēz International that transferred to 100% renewable energy.

Our distribution network of over 463K outlets spans from 17K modern trade stores
to 446K traditional trade stores to ensure our products are available everywhere
people shop.

We aim to lead the future of snacking. With our consumer-centric approach, stateof-the-art innovation and strong global and local brands, we continue to introduce
new delicious snacks tailored to the local savories of the Thai consumers.

Regional PR Awards 2018 - Bronze in Best CSR
Communications for Joy Schools Program
Corporate Social Responsibility Excellence
Recognition for 4 years from the American
Chamber of Commerce Thailand in 2015 – 2018
No.1 Brand Awards in Candy category for ‘Halls’
from Marketeer Magazine for 4 consecutive
years (2016 – 2019)
No.1 Brand Awards in Gum category for
‘Dentyne’ from Marketeer Magazine for 4
consecutive years (2016 – 2019)

is an adopt-a-school program
aimed at empowering children to take positive steps towards overall wellbeing through promotion of nutrition education, access to fresh food and
advocate active play. Established in 2013, the program has benefitted over
2,800 students in Thailand through 22 annual funds in 10 schools. More
than 1,500 employees have contributed over 8,500 volunteer hours.

Joy Breakfast Program

Growing Joy Program

We believe that breakfast is the
most important meal. Students
need it to fuel the day and give
them energy for class. The
programme will encompass
edutainment activities that
promote the importance of
breakfast supported by a
mascot as well as educational
audio visual materials.

This program is all about
empowering students to grow
fresh produce in their own school
backyard, that they can tend
themselves and enjoy the benefit
of the harvest. During the first
year, the foundation is
established through a 9-month
feeding program, followed by an
educational workshop on food
growing and establishment of
food sources.

Donation / creation of
sports and playground
equipment
Enabling schools to have easy
and free access to space,
equipment or workshops /
clinics that can motivate
children to exercise more or
play sports together. This can
be in the form of donation of
sports or playground
equipment.

(As of June 2019)

As one of our key strategies, we are building a
winning growth culture that more effectively
leverages local commercial expertise, invests in
talents and key capabilities while enabling the
business to move with greater speed and agility.

To make Mondelez Thailand a great and
enjoyable workplace for our colleagues, we
create JOY at work by establishing ‘Joy Club’
to organize engaging and fun activities e.g.
Monthly Town Hall, Movie Day, Massage by
the Blind, Staff Outing, Sports Day, Kids’ Day,
Bowling, Year-end Celebration, etc.

Our employees have a strong passion to
contribute their time and effort to help
make a positive impact to the local
communities, be it renovating schools,
cooking for children, teaching English
and nutrition to students, planting trees
in mangrove forests, etc.

